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The Guardian: Envisioning the Media, 2015

From the research shown on the previous page 
emerged a range of possibilities for future 
products under the Guardian brand umbrella. I 
explored, first in my sketchbook at later with ini-
tially rough but increasingly polished prototypes, 
the idea of different ways of interacting and 
controlling information, news, and opinion 
through a tangible product, through folding, 
scrolling, turning. From these early explorations 
I settled on the concept of a flexible scroll, the 
form of which I then refined and resolved, in 
sketch form and then in Rhino, keeping in mind 
likely technological limitations and necessities.



The Guardian: Envisioning the Media, 2015

The concept, presented as a fully realised and 
believable product, probes how vast quantities 
of news and opinion can be interacted with and 
controlled in a world of changing contexts and 
user needs.

I wanted to see how a device tailored specifically 
for a newspaper might work, as opposed to 
a book reader that also does news - and how 
that might affect not only the physical product, 
but also possible business and service models 
around journalism and news. Moving beyond 
the paradigm of a ‘static rectangular screen 
with an interface’, as exhibited by the Kindle and 
iPhone, this concept uses a flexible e-ink display 
which dynamically displays content based on the 
physical form of the scroll. When rolled up, only 
a quick update of the headlines is shown; when 
fully extended, longer articles are accessed.

Giving readers of 2015 the 
ability to control what they 
read when, whether they are 
after a quick update of the 
headlines or indepth editorial. 

The product uses a �exible 
e-ink display which 
dynamically displays content 
based on the physical form of 
the scroll.

New Thinking. New Guardian.



Tethered Nomads: Mobile Cable Management

Behind the slickly designed facade of consumer 
electronics lies an often unconsidered trail of 
wires. Cable management has long been studied 
and integrated into desks, working environ-
ments, and industrial products. Only recently 
however, has this become an issue in a mobile 
context that brings with it very different needs 
and priorities.

The research phase of the user-centred design 
process consisted of a study of 21st century 
nomadism - characterised by the use of 
technology and changing behaviours of travel 
- and ethnographic user studies and detailed 
product and prototype usage observations. 
Throughout the process, special attention was 
paid to how cables are wrapped and coiled; how 
they are locked in place; and how, when, and 
where they are removed and subsequently used. 

Together, these micro and macro approaches 
to design research informed the design process 
and ultimately, the final product outcome.

 Laptop users huddled around
 available power sockets 


